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=eklvwvTtag To 1999 0 Owuag OlKOVOPAKNG, JE NEYAAO TIABOG YLa TNV KOPPWTLKY TEXVN
MabrTeuoe OLTTAQ 0€ EUTIELPOUG KAL KATAELWHPEVOUC KOUPWTEG. MNapakoAoubnoe oeuwvapLla o€
EANGBQA Kal eEWTEPLKO Kal gETA amod 18 xpovia eurmeLlpiag eivat €TOLPOG va TIPOTELVEL -
onuloupynoetl kat avadei&el To OO 0ag Koupeua.

H aydarn tou yla Tnv KOJPWTLKA TEXVN, TO TTAB0G TOU yla Tnv TEAELOTNTA, KABwG Kat TIANR6og
OEPLVAPLWV 0E OXOAEG KAl AKABNMPIEG TOU EEWTEPLKOU EYYUWVTAL TO ATIOTEAECHA.

Onwg Agel Kat o 1dLog "kabe douAeld eival povadlkr) Kal cuvapmaoTikn. Kabe avBpwriog sival
OLAPOPETLKOCG KAl ETOL TIPETIEL VA €ival KAl Ta PaAAla tou".

O Owpag OLKOVOPAKNG £XEL TTapakoAoudnoel oepvapla otnv EAAAda Kat 0To eEWTEPLKO:

Super lpoa@opa

tony&guy - london
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- Kkinky - amsterdam
- redken

- loreal proffetionel
- modern cut

- classic cut

- MpoowTrmoAoyiag
- marketing

- managment

...KAL EVNPEPWVETAL CUVEXWG YLA TLG VEEG TAOELG TIG M6daG. Mall 6a KaTapEPETE va KAVETE
TO OLAPOPETLKO.
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